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SPORTZLAB is a pioneering sportainment concept launching in the 

GCC as a flagship destination, combining cutting-edge sports technology, 

immersive sports viewing experiences, and food & beverage lifestyle-

driven entertainment under one roof. 

EX Sports DMCC is positioned for global expansion through strategic 

collaboration with Westfield Riyadh & Jeddah flagship locations with 

their international partners Cenomi Centers. 

Sportzlab will redefine how people interact with sport ð as participants, 

fans, and creators ïand who people socialize with one another. 

Our mission is to build the worldôs leading multi-format sports hub ð

merging physical activity, digital engagement, and social experiences ð

while turning Saudi -born innovation into a global export .

Sportzlab is built around five core verticals that seamlessly integrate 

to serve all generations of sports lovers, families, gamers, and digital-first 

audiences.



SPORTZLAB MOBILE

Designed as a dynamic, 

transportable extension of the 

SportzLab ecosystem, the 

Mobile concept reimagines how 

the experience is delivered.

With a plug-and-play setup and 

contemporary design, it enables 

rapid deployment, nationwide 

visibility, and global scalabilityð

turning any venue into a fully 

activated sportainment

destination.

SPORTZLAB SOCIAL

This is the central social hub of 

the Sportzlab experienceð
designed to anchor dwell time 

and energy. It combines large-

format immersive screens and 
elevated social dining into one 

continuous space.

Guests move seamlessly 

between watching live sports, 

participating in interactive brand 
activations, and dining, while 

adjacent sport simulator zones 

keep the atmosphere active, 
competitive, and highly 

shareable.

SPORTZLAB ACTIVE

This vertical brings traditional 

and emerging sports to life 

through tech-enhanced 

courts and play zones. 

With areas dedicated to 

football, basketball, and 

fitness challenges, Sportzlab 

Active emphasizes 

movement,, and community-

based engagement.

SPORTZLAB XTREME

Developed in joint venture with 

Limitless Flight this 

adrenaline-charged zone offers 

next-generation adventure 

simulations. 

From indoor wingsuit flying to 

bungee jump experiences, 

Sportzlab Xtreme lets visitors 

experience the thrill of extreme 

sports in safe, high-tech 

environments.

SPORTZLAB GAMING

Focusing on the convergence 

of sports and digital 

entertainment, this vertical 

houses a gaming lab and 

studio dedicated to developing 

original sports-based video 

games, simulator content, and 

virtual leagues. 
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$52.8B
U.S. Sports 

Market

By 2025

$512B
Ent. & 

Recreation
By 2030

$227B
Sports 

Tourism
By 2035

Gen Z & Millennials are 
driving the experience 

economy, creating massive 

demand for active 
participation venues.

Strong Demand for Hybrid Sport + Entertainment Experiences

Å U.S. consumers increasingly prioritize social, competitive, and experience-led 

activities

Å Concepts that combine physical activity with entertainment and technology show 

higher repeat visitation than gyms or bars alone

Saturation of Single -Activity Concepts Creates White Space

Å Golf-only, darts-only, and mini-golf venues face novelty fatigue and limited 

audience breadth

Å There is clear demand for multi-sport, modular destinations that attract broader 

demographics and increase visit frequency

Digital Extension Unlocks Scalable Lifetime Value

Å U.S. audiences expect app-based engagement, gamification, and continuity 

beyond the physical visit

Å Platforms that maintain the user relationship outside the venue achieve materially 

higher lifetime value and loyalty

MARKET OPPORTUNITY 
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Å A 30,000ï50,000 sq ft experience -led anchor 

designed specifically to absorb and activate large-

format space

Å Purpose-built for reuse of former big-box locations with 

flexible layouts and modular zones

Å Drives 250,000ï350,000 annual visitors with 3+ hours 

average dwell time

Å Blends sport, competition and social interaction to 

keep visitors engaged before, during, after peak hours

Å A multi-layered sportainment destination with rotating 

activities and formats

Å Designed to evolve through new sports modules, 

digital challenges, and seasonal programming

Å Purpose-built zones for corporate events, leagues, 

private bookings, and brand activations

Å Creates daytime, nighttime, and weekend activation, 

stabilizing revenue across the week

SPORTZLAB SOLUTION 

Å Traditional retail anchors are exiting , leaving 

30,000ï60,000 sq ft spaces that are difficult to re-

lease and drag overall asset performance

Å Short visits reduce spend, cross-shopping, and 

tenant performance

Å Passive retail no longer keeps consumers on-site 

for extended periods

Å Developers want experiential anchors, but most 

concepts are either niche or single-activity. 

Å Limited ability to refresh or evolve the offer over 

time

Å Lack of flexible venues that work for weekday 

corporate demand and off-peak hours

ÅMissed revenue from team-building, private 

events, and branded activations

CATEGORY PROBLEM 

One Anchor, Multiple Problems Solved
Å Fills big-box space, boosts dwell time, lifts retail conversion.

Not a One -Trick Venue
Å Multi-sport, modular, built to evolve.

All -Day, All -Week Activation
Å Sport, entertainment, F&B, corporate.

Designed for Scale
Å Large-format, repeatable, asset-value driven.

WHY SPORTZLAB WINS

WHY SPORTZLAB WINS AT THE ASSET LEVEL
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Å Topgolf ïSuburban, single-sport.

Å PuttShack ïMini-golf premium.

Å F1 Arcade ïSingle-sport racing.

Å Dave & Busterôs ïDated model.

Å Five Iron Golf ïStudio-based.

Å SportzLab differentiates through multi -sport + 
elevated social dining + active zones + digital 
ecosystem.

COMPETITIVE LANDSCAPE 

Å +8ï14% increased footfall.

Å +3ï4 hrs . dwell time.

Å 2ï3x revenue per sq ft vs inline retail.

Å Replaces failing anchors.

Å Year-round, 7-day activation.

Å Multi screen broadcast experience 

WHY DEVELOPERS CHOOSE 

SPORTZLAB
Å Riyadh (4,300 sqm) / Q3 2026

Hudson Yards NYC (2,300 sqm) / Q4 2026

Å DIFC Dubai (2,400 sqm) / Q3 2026

Å Jeddah (3,300 sqm) / Q1 2027

Å Abu Dhabi (1,800 sqm) Q1 2027

Å Riverwalk San Antonio (1,800 sqm) / Q3 2027

Å Tokyo (1,500 sqm) / Q4 2027

DEVELOPMENT VALIDATION

POSITIONED TO WIN WITH DEVELOPERS
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STRATEGIC PARTNERS 

GOVERNMENT: 

DEVELOPERS:

BROADCAST MEDIA:

SPORTS IP: 

HOSPITALITY:



STRATEGIC LOCATION: Cenomi Centers 

across Saudi Arabia, capitalizing on high

footfall and prime urban spaces.

ACCESSIBILITY: Centrally located for

convenience, with ample parking and 

connectivity to public transport.

COMMUNITY IMPACT: Designed to bring

families, youth, and professionals together in an

active, engaging environment.

FLAGSHIP LOCATION
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OVERVIEW:

Sportzlab by EX-Sports is an

innovative multi-sport entertainment

hub offering immersive experiences,

interactive simulators, and a vibrant

social atmosphere.

VISION: 

To create a space where

technology, sports, and social

interaction converge.

KEY OFFERINGS:

Å High-tech sports simulators

(golf,tennis, cricket, and more).

Å Physical sports arenas (3x3 or

5x5football pitches).

Å Immersive F&B experiences
withstreet-food-style menus.

SPACIAL LAYOUT
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DESIGN APPROACH: 

A welcoming and visually striking

entrance with dynamic lighting and 

digital screens displaying live

sports feeds and promotional

content.

CUSTOMER FLOW :

Designed for easy navigation and 

a seamless transition into the core

sports and F&B zones.

MOOD BOARD
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F&B ZONE: 

The heart of the Sportzlab, featuring:

Å A bar top offering beverages and quick bites.

Å Communal seating for groups and families.

Å A menu inspired by global street food trends, 

tailored for active and health-conscious visitors.

Å +300 square meter digital screens 

broadcasting various sports content 

SOCIAL HUB: 

A gathering place for sports enthusiasts to relax, 

watch live games, and engage in friendly competition.
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ASIA

RIYADH
SAUDI ARABIA

JEDDAH 
SAUDI ARABIA

ABU DHABI
UNITED ARAB EMIRATE

DUBAI
UNITED ARAB EMIRATE

TOKYO


